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Works of Passion
These are two of my favourite digital illustrations. They were done with little to no prior briefing 
and were not subjected to later changes by their patrons, therefore they are excellent examples 
of my personal creative style and direction. 
 
The one on the right was done via editing and merging different photographs and Adobe 
Photoshop effects. It was an early commission for an alternate news platform, The Ministry of Truth.

The portrait underneath is of a childhood friend. It was done with a digital pen, mostly using 
the ‘Brush’ and ‘Smudge’ tools in Photoshop. 
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Hide and Seek 
Underground Music Events

Hide and Seek was one of those logos that 
felt like it drew itself. The hexagonal shape 
made instant sense. As soon as I finished this 
logo I couldn’t wait to see it printed out. 

The two inconspicuous molecules drawing 
help cement the image brand, and I would 
have loved to explore more designs with it. 
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Algarve’s Grill 
Southsea – Portsmouth

A former Director from Prezzo decided to 
open his own restaurant. I was recommended 
to him via Greg’s Bistro. From one design to 
another I ended up taking care of his whole 
brand. 

The biggest challenge to overcome with him 
was that of communication. For example, on 
our first meeting, it took 15 minutes to figure 
out that the colour “sur” he was referring to, 
was actually silver. He wanted a slick, silvery 
look. Then there were “strong” (bold), “sim” 
(slim), “wait” (white), to name but a few. I 
had to compensate by triple checking his design 
requests, making it clear what he did want 
and what he didn’t want. I also learned the 
value of always getting a signed proof prior 
to sending it to print.

Once practical communication lines have 
been established however, Mario’s ambition 
is a designer’s holy grail. He promotes his 
restaurant on a nearly monthly basis and often 
requires new designs on top of his regular 
updates.
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MAIL ORDER CATALOGUE 
AUTUMN / WINTER 2017

THE GURKHA MUSEUM TRUST
PENINSULA BARRACKS
ROMSEY ROAD
WINCHESTER
HAMPSHIRE SO23 8TS

www.THEGURKHAMUSEUM.co.uk
Registered Charity Number: 1169920

VAT Registration No 528890995

01962 842832
@GurkhaMuseum

The Gurkha Museum
charliem@thegurkhamuseum.co.ukThe Gurkha Museum

Winchester

This being a very important client of MBE 
Winchester, keeping a good rapport with the 
directors was essential. A group of respectable 
people in a highly organised environment 
where accountability is essential, the biggest 
challenge lay in making sure everybody was happy. 

The museum already had an established 
brand image when I inherited the client. 
However their logo, having been passed 
through the hands of many designers before 
me, had so many discrepancies between in-
dividual designs, that it was hard to identi-
fy the originally intended proportions of the 
rectangular shape, underneath the kukris. 
As all the artwork on archive only had raster-
ised images or vectors of the logo, I had to 
manually identify the font and then estimate 
the original logo ratios, trusting that the dis-
crepancies will be proportional to those in 
the font. 

The consistency of their logo across printed 
media since my arrival, has helped build the 
trust needed to maintain the client.

I received diverse print orders ranging from 
seasonal greeting cards and time tables to 
brochures, archive covers and advertising 
panels. Individual orders came from different 
representatives of the Museum, all appreciating 
different aspects of the process.

Most of the time the pictures needed sharp-
ening, cleaning and enhancing prior to being 
inserted into designs.

The work done on the panels has resulted in 
us gaining The Rifles Museum as a new client.

148x 210mm (Folded)

148x 210mm (Folded)
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Amory Publishing
Andover

The Self Published Revolution – a collection 
of short stories comprising both fictional and 
opinionated recollections of the subjective past. 

As no publishing company showed any 
interest in Mr. Burnell’s autobiographical 
and fictional work, he decided to self-publish. 
And thus Amory Publishing was created. The 
need was high and the funds plentiful. Amory 
had been active for a few years before we 
met. Their covers consisted mostly of one 
solid colour with the title in bold caps and 
a total disregard for colour contrast or even 
element alignment when the author wasn’t 
omitted altogether. 

The cover on the bottom left is my stab at 
what was the second longest book title I 
have ever seen! The longest title I have ever 

seen was meant for the black cover next to it. 
Having grown a bit more accustomed to the 
client, I suggested we change the two-paragraph-long 
title to: ‘Breaking The Ice  - A course in conversation 
skills’. With the next couple of covers, I tried to sell 
a highbrow serious atmosphere that the titles seem 
to have specifically requested. The two hours I 
was generously granted to make the logo really paid 
off. It ties the elements together with a whiff of 
much needed professionalism. 

I designed the covers of eleven books in total, 
and illustrated five. Then there were flyers, 
posters, stationary printouts, newspaper ads 
and a website with an e-commerce platform.

BREAKING
THE ICE

A COURSE IN CONVERSATION SKILLS

G. C. Burnell

It just strikes me that, bearing in mind that we consider 
when we are socialising as a “performance” - that 
hardly any of us do nearly enough preparation.

210x 297mm

ABOUT THE AUTHOR
After graduating with a mathematics degree, G.C.
Burnell took “technical posts” in a couple of large UK 
telecommunications companies, and later moved into 
sales. He then ran several small businesses. Recently, 
he has been teaching as well as, of course, writing.

Describes the experiences of Maria, a lap dancer, meeting 
either 1 man, or a group of men out for a good time at a club 
each night between Wednesday and Saturday.

Includes one man who is celebrating getting divorced, another 
celebrating getting promotion, and also a group of students 
who have just finished their A-levels (only recently 18).

The action follows the conversations and banter between 
these men and Maria (and also sometimes 1 or 2 of Maria’s 
fellow lap dancers) which culminate in Maria and her 
colleagues being ‘private dancers’. 

Maria Fernando

A WEEK
IN THE 

LIFE OF A 

Maria Fernando

ABOUT THE AUTHOR
After graduating with a mathematics degree, G.C.
Burnell took “technical posts” in a couple of large UK 
telecommunications companies, and later moved into 
sales. He then ran several small businesses. Recently, he 
has been teaching as well as, of course, writing.

Heidi is a happily married young woman, except that her 
exhibitionist tendencies aren’t being satisfied. So she 
takes work in a second hand shop (more or less a junk 
shop really), and goes there – pantie-less.

She has a few little ‘exposures’ in the first couple of weeks, 
including the window cleaner. Then a middle-aged man 
(Don) comes in and plonks down a bag of odds and ends, 
tied up with string. Heidi sits down on the floor to untie the 
knot, which proves very difficult. And she finds a way to get 
Don in ‘the right part of the shop’. Suffice to say that he 
becomes a regular visitor, and always finds his way to ‘ the 
right part of the shop’ (by putting the kettle on, actually) - 
with the knots becoming more and more difficult!

G.C. Burnell MA
D

ifficult K
nots

105x 148mm (Folded)

105x 148mm (Folded)

148x 210mm
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BUSINESSCONTABILITATE WEB

Cu peste zece ani experienta in relatia cu institutiile statului Britanic, 
consultantii nostri va vor ajuta sa treceti mai usor peste sistemul 
birocratic.

Va asteptam cu drag la sediul nostru din 
Wembley Park Royal, la cinci minute de 
mers pe jos de la statia de metrou 
Hangar Lane.

Crown House Business Centre

North Circular Road 

Park Royal

NW10 7PN

www.trei.uk

info@trei.uk

0230 441 9010

0753 069 1659

BENEFICII
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TAX CREDIT
MATERNITY ALLOWANCE 
SURE START MATERNITY GRANT
HOUSING BENEFIT 
COUNCIL-TAX BENEFIT 
SCHIMBAREA ADRESE RECURS IMPOTRIVA UNEI DECIZII
DISABILITY LIVING ALLOWANCE

CONTABILITATE

INCHIDERI DE AN FINANCIAR

INREGISTRARE PENTRU
TAX-RETURN ONLINE

DESCHIDERE/INCHIDERE 
NATIONAL INSURANCE

ANULARE AMENZI

INREGISTRARE SELF 
EMPLOYMENT

PROGRAMARI (NIN, BANCI, GP ETC)
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PAYROLL LUNAR /ANUAL
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INREGISTRARE VAT
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Cu peste zece ani experienta in relatia cu institutiile statului Britanic, consultantii nostri va vor ajuta sa treceti mai 
usor peste sistemul birocratic.

Va asteptam cu drag la sediul nostru din Wembley - Park Royal, la cinci minute de mers pe jos de la statia 
de metrou Hangar Lane.

Crown House Business Centre

North Circular Road 

Park Royal

NW10 7PN

www.trei.uk

info@trei.uk

0230 441 9010

0753 069 1659

BUSINESSCONTABILITATE WEB

Echipa Trei Consulting este alcatuita din tineri, dar foarte 
experimentati consultanti romani. Cu peste zece ani 
experienta in relatia cu institutiile statului Britanic, 
consultantii nostri va vor ajuta sa treceti mai 
usor peste sistemul birocratic, fie ca vorbim 
de inchideri de an financiar, infiintari 
companii, aplicatii pentru beneficii, 
inscrieri la scoli, colegii precum 
si alte forme de invatamant, 
inclusiv finantari de tip 
“Student Fincance”

Va asteptam cu drag la sediul nostru din Wembley - Park Royal, la cinci minute de 
mers pe jos de la statia de metrou Hangar Lane, foarte accesibil cu masina, fiind 
pozitionati chiar pe A406 - North Circular, in sensul de mers spre Nord (Wembley 
Stadium, Bent Cross, Wood Green etc.)
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Trei Consulting
London – Park Royal

I was approached by a well-educated individu-
al employing a handful of people. He had 
a consulting company aimed at migrating 
Romanians looking to open a business in the 
UK. The biggest challenge was in preventing 
the client from butchering his fresh brand. 

He had a love affair with all-caps bold text 
and cramming in key words.  I think the 
smooth gradient  and silhouette illustration 
help balance the wall of text. The logo was 
a difficult process; the client chose what 
I believed to be the weakest sketch of the 
lot - the one I had the least interest in - yet 
in retrospect, it is now one of my favourite 
graphics.

1830x 760mm760x 2440mm

594 x 841mm
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Mailboxes ETC 
MBE Winchester

My employment at Mailboxes has provided 
me with a broad spectrum of print-design 
challenges. Being one of only two commercial 
printers on the High Street, I saw my fair share 
of graphic design Final Major Projects to be 
printed on the glossiest of papers with the 
most accurate of double-sided alignments. 

These student brochures were mostly very stimulating 
with striking font combinations and fold-out paper 
concepts; it was therefore irritating how commonly 
the word “bleed” seemed foreign to them. A simple 
oversight would be one thing, but it would regularly 
take us five to fifteen minutes explaining the entire 
concept to them, as they were quick to blame if they 
didn’t get their “edge to edge” printing. 

In order to improve the time-to-profit ratio 
on these jobs, I designed the MBE Printing 
Guide. The cost of printing was offset by the 
time saved in explaining how to set up their 
files for print.

A second project, the Pricing Guide you see 
is fully compliant with the Franchise Branding 
Guidelines. And keeping those guidelines 
in mind, I managed to give our Winchester 
Branch its own flavour. The four page spread 

to the right is my proudest achievement at 
MBE. It is a price guide for shipping products 
across the world based on weight, volume, 
fragility and legal requirements. In total it 
has six A6 pages plus the cover.

Initially it was an eight page A3-spread sta-
pled together. There was just one, which had 
to be shared. That made for an awkward 
pricing experience during the busy auc-
tion house periods. Reducing the size of the 
pricing guide not only made it faster to sift 
through, but reduced the printing costs by a 
factor of 16. As such every staff member can 
have their own copy, and printing updated 
copies is not an issue. 

Whilst not my most elegant or polished de-
signs, the practical gains for the two hours 
I put in, changed the way I look at design. 
Elegance and grace are nice attributes, but 
without proper consideration for the basics 
of design, the whole business can suffer as 
a result.

105x 148mm (Folded)
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Greg’s Bistro 
Southampton

After I designed graphics for 5 exhibitions, a 
former colleague of mine opened up a restau-
rant and was in need of affordable design 
services. Rustic was the key word here.

The biggest challenge was the budget. Being 
a small restaurant (30 tables) it had a low 
cap on the maximum income it could gener-
ate. He being my first paying customer, I was 
more than happy to find the most appropriate 
design solutions for his budget. I scoped the 
printing market and organised the cheapest 
companies based on individual products. I 
also invested in a DSLR camera as stock pho-
tography would end up costing too much. 

Greg’s Bistro was a valuable “training 
ground” for me to practice the entire de-
sign-to-print process. Over two years, the 
restaurant ordered menus, business cards, 
vouchers, flyers, magazine ads, banners, 
window signs and a shop front sign. Apart 
from the signs, all his printouts were reor-
dered and updated periodically. 

WINE MENU

175ml 250ml BOTTLERED WINE

MERLOT La Campagne (France)

SHIRAZ Hardys Mill (Australia)

MALBEC Luis Felipe (Chile)

PINOT NOIR Rare Vineyards (France)

BARBERA D’ALBA Enrico Safarino (Italy)

CHÂTEAUNEUF DU PAPE Les Cornalines (France)

£4.75  £6.50  £18.95

£4.75  £6.50  £18.95

     £21.00

    £23.00

    £27.00

    £32.00    

    

WHITE WINE 175ml 250ml BOTTLE

SAUVIGNON BLANC (France)

PINOT GRIGIO (Italy)

CHENIN BLANC Flagstone (South Africa)

CHARDONAY Blackstone (USA)

SAUVIGNON BLANC Malborough (New Zeland)

SANCERRE Les Collinettes (France)

£4.75  £6.50  £18.95

£4.75  £6.50  £18.95

     £20.00

    £21.00

    £27.00

    £31.00  

    

ROSE WINE 175ml 250ml BOTTLE

ZINFANDEL Solstice (Italy) £4.75  £6.50  £18.95

SPARKLING WINE 125ml     BOTTLE

PROSECO Galanti (Italy) £5.50    £23.00

DESERT WINE 125ml               50cl BOTTLE

TORRES FLORALIS Moscatel Oro (Spain) £4.50    £16.95

PORT 70ml               

COCKBURNS Fine Ruby (Portugal) £5.00    

Tri-Fold Flyer 297x 210mm 210x 297mm
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One Off Jobs 
Hotel du Vin - Winchester

As much as I love freelancing, I have to admit 
stability of work is like gold dust. Since I was a 
student I worked in many different hotels and 
restaurants both full-time and on the side. 

In just about every restaurant I ever worked 
in, I left a creative mark behind. Hotel du Vin, 
for example, a pinnacle of luxury and com-
fort, had no Cigar Menu, until I created one. 
As every hotel gets a custom tailored assort-
ment of cigars, it was not possible to institute 
a nation wide standard for the franchises, as 
they did with the rest of the menus. Perhaps 
they needed better designers?

The consequent reduction of awkward interac-
tions between the trainee bartenders and the 
demanding clientele on this matter, resulted in 
me getting a couple of paid leave shifts as a 
thank you.

210x 148mm

210x 148mm

210x 297mm
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You are invited to 
witness the twenty 
first century through 
the eyes of over a 
dozen different 
artists, photographers 
and writers. 

With themes  such as:
consumerism, society, 
religion and war, this  
promises to be a relevant 
and poignant insight into 
modern life, it's turmoil, 
beauty and wonder...

This three week long 
exhibition focuses 
on our present 
moment in space 
and  time;  as a 
society and as 
individuals. 

FREE ENTRY

Art Exhibitions 
Hampshire

This was my gateway activity to a career in 
graphic design. Adobe Photoshop and Illustrator 
were tools I was using to help promote my 
Fine Art Exhibitions. 

The 21st Century Exhibition is the earliest 
work I show in this portfolio. I have been 
creating advertising materials further back, 
but 21CE is the point at which I started taking 
pride in my work. 

I loved creating posters and flyers in series 
with different background images. The red 
on white colour scheme became a bit of a 
signature for my exhibition designs, as I be-
lieve that clean “primal shock” effect is ideal 
for fine art.

Versatilis was not organised by me. I mainly took 
care of the graphic design on this occasion. 
It also marks the moment when I stopped 
being a fine artist, as I specialised increasingly 
in graphic design.

105x 148mm 105x 148mm 105x 148mm 297x 420mm
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297x 420mm

148x 105mm
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